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The World's First Visit-to-Earn Web3 Travel Ecosystem

Superpaper v1.0 - September 2025

Executive Summary: The Next Evolution of Travel

Ulys Quest represents the convergence of travel, technology, and tokenization, creating the
world's first comprehensive Visit-to-Earn ecosystem. We are constructing the digital
infrastructure for global heritage preservation, tourism monetization, and cultural education in
the Web3 era.

The Core Innovation: Just as Airbnb transformed Web2 by layering digital marketplaces onto
physical real estate, Ulys Quest is transforming Web3 by tokenizing the world's landmarks and
creating sustainable revenue streams for travelers, investors, governments, and cultural
institutions.

The Complete Value Proposition:

For Travelers: Earn QUEST tokens while exploring the world
For Investors: Own fractionalized or entire digital landmarks with lifetime revenue
streams

e For Governments: Maintain control over cultural narratives while generating sustainable
tourism revenue
For Education: Access Al-powered, culturally-adaptive learning experiences
For Businesses: Drive foot traffic through gamified location-based marketing



Part I: The Market Opportunity - Why Now?

The Web3 Travel Revolution

The global travel industry generates over $9 trillion annually, yet remains largely untouched by
Web3 innovation. Ulys Quest positions itself at the intersection of multiple massive trends:

1. Cultural Heritage Digitization: UNESCO estimates that 3.6% of cultural heritage sites
are lost every decade. Digital preservation through NFTs creates permanent, globally
accessible records.

2. Experience Economy Growth: Post-pandemic travel prioritizes meaningful experiences
over consumption, aligning perfectly with our learn-earn-explore model.

3. Government Digital Transformation: Nations worldwide seek new revenue streams
while maintaining cultural sovereignty, our platform provides both.

The "Airbnb of Tokenized Landmarks™ Analogy

Airbnb in Web2 took concrete assets (homes/apartments) and created a digital marketplace
that transformed travel by democratizing hosting.

Ulys Quest in Web3 takes iconic landmarks and creates a tokenized ecosystem that
transforms travel by democratizing cultural ownership and monetizing exploration.

Aspect Airbnb (Web2) Ulys Quest (Web3)
Core Asset Physical properties Digital landmarks
Access Model Temporary rental Permanent ownership
Revenue Accommodation fees Visit rewards + NFT commissions
Source
Value Creation  Stay experiences Cultural education + passive

income

Market Size $75B (accommodations) $9T+ (entire travel industry)

Part ll: The QUEST Token Economy



Token Overview

Name: QUEST Token

Symbol: QUEST

Blockchain: Polygon (for scalability and low costs)
Total Supply: 2,500,000,000 (2.5 Billion)

Type: ERC-20 Utility Token

Core Utility Functions

1. Visit Rewards: 50 QUEST per landmark check-in

2. Staking: 50% APY for long-term holders

3. NFT Minting: Required for Landmark NFT purchases

4. Governance: Future DAO voting rights

5. Charitable Giving: Direct donations to vetted organizations

Deflationary Mechanics
Every Landmark NFT sale creates a powerful deflationary event:

e 50% of MATIC payment — Ulys Quest Treasury
e 50% of MATIC payment — Automatic QUEST purchase
e 100% of purchased QUEST — Permanently burned

This mechanism ensures that platform growth directly increases QUEST scarcity and value.

Token Distribution Strategy

Category Amount (QUEST) % Unlock Schedule
() Ecosystem & Rewards 750,000,000 30% 10+ year gradual release
¢ Staking Rewards 500,000,000 20% Algorithmic distribution
%’ Presale 500,000,000 20% 100% at TGE
99 Team & Advisors 375,000,000 15% 12-month cliff, 24-month vesting
¢ § Marketing & Partnerships 250,000,000 10% 3-year quarterly release
iti Treasury & Reserve 125,000,000 5%  24-month lock

Part lll: Landmark NFTs - Digital Real Estate Revolution



The Digital Franchise Model

Landmark NFTs represent the world's first perpetual digital franchises. Each NFT grants:

Lifetime 20% commission on all QUEST rewards generated at that location
Exclusive sponsorship rights to one of 100 carefully selected global landmarks
Passive income stream paid automatically in QUEST tokens

Cultural custodianship of humanity's most iconic sites

Pricing Strategy: Data-Driven Valuation

Unlike speculative NFT projects, our pricing is based on real-world visitor data:

Tier 1 Landmarks (e.g., Eiffel Tower): High visitor volume = Higher price = Higher
earning potential

Tier 2 Landmarks (e.g., Prague Castle): Moderate traffic = Moderate price = Steady
returns

Tier 3 Landmarks (e.g., Regional sites): Growing tourism = Lower entry cost = Growth
opportunity

The Genesis Collection: First 20 Landmarks

The initial collection includes globally recognized sites across six continents, carefully selected
for their:

Annual visitor volume (10M+ visitors annually)
Cultural significance and UNESCO status
Geographic distribution for global accessibility
Photogenic qualities for social media engagement

Part IV: The Government Value Proposition

"Buy Now or Lose Control"” - The Urgency Message

The Critical Decision Point: Governments face a stark choice in the Web3 transition:

1.

Act Now: Purchase their landmark NFTs, control cultural narratives, and generate
sustainable revenue

Wait: Risk private investors owning their cultural digital twins while they lose both control
and revenue

Revenue Streams for Governments



Direct Commission Income: 20% of all visitor rewards in perpetuity

Cultural Narrative Control: Influence how their heritage is presented globally
Tourism Marketing: Built-in promotion through gamified exploration

Educational Partnerships: Integrate with national curriculum and cultural programs
Heritage Preservation Funding: Revenue directly supports conservation efforts
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The Ministry Pitch: Tourism + Economy + Culture

For Tourism Ministries: Transform passive landmarks into active revenue generators while
driving international visitor engagement.

For Economic Ministries: Create new digital revenue streams while supporting domestic
blockchain innovation and Web3 adoption.

For Cultural Ministries: Ensure authentic cultural narratives while reaching global audiences
through immersive, educational experiences.

Part V: The Al-Powered Cultural Experience

Beyond Translation: Cultural Localization
Our Al assistant doesn't just translate, it adapts content based on:

User's cultural background

Personal interests and preferences
Historical context relevant to their nationality
Educational level and learning style

Example: Notre Dame Cathedral

e Chinese Tourist: Emphasis on architectural techniques, comparisons to Chinese
imperial architecture

e Italian Tourist: Focus on Catholic history, connections to Vatican and ltalian religious
traditions

e American Tourist: Highlight French-American historical connections, revolutionary
period parallels

The Complete Digital Travel Companion
Ulys Quest becomes the unified platform replacing multiple travel tools:

e Airbnb: Tokenized landmark ownership and passive income
e Lonely Planet: Al-powered cultural education and historical context



e Google Maps: Personalized routing and location-based recommendations
e Audio Tours: Immersive, adaptive storytelling in 50+ languages
e Pokémon GO: Location-based gamification with real monetary rewards

Part VI: Multi-Sided Ecosystem Benefits

For Individual Users: "Travel, Earn, Learn, Give"

Travel: Discover new places with gamified incentives

Earn: Generate income through exploration and NFT ownership

Learn: Access world-class cultural education adapted to your background
Give: Donate QUEST to verified charitable organizations

e

For Businesses: Location-Based Marketing Revolution

Restaurants: Sponsor nearby quest locations to drive foot traffic

Hotels: Partner for exclusive quest packages and loyalty programs

Tour Companies: Integrate with our API for enhanced customer experiences
Cultural Institutions: Monetize educational content through our platform

For Educational Institutions

e Schools: Use Ulys Quest for immersive history and geography lessons
e Universities: Access research data on global tourism and cultural engagement patterns
e Language Schools: Provide real-world context for language learning through travel

Part VII: Technical Architecture & Security

Blockchain Infrastructure

e Primary Chain: Polygon (MATIC) for scalability and low transaction costs
e Smart Contracts: Fully audited by Web3Dev, upgradeable through UUPS proxy pattern
e Security: Multi-signature Gnosis Safe governance with emergency pause functionality

Mobile Application Stack

e Frontend: React Native for iOS and Android compatibility
e Backend: Node.js with enterprise-grade security and scaling
e GPS Integration: Military-grade location verification with anti-spoofing measures



e Al Engine: Custom-trained models for cultural content localization

Data Privacy & GDPR Compliance
e User Data: Minimal collection, maximum encryption, user-controlled deletion

e Location Privacy: Optional anonymous mode for sensitive locations
e Cultural Sensitivity: Content review board with global cultural expertise

Part VIlI: Competitive Landscape & Market Positioning

Direct Competitors: None at Scale

The intersection of travel, Web3, and cultural education creates a unique market position with
no direct competitors at our scale and scope.

Indirect Competition Analysis:

Platform Strength Limitation vs. Ulys Quest
Foursquare/Swarm Location check-ins No tokenization, limited rewards
Pokémon GO AR/location gaming No real-world cultural education
GetYourGuide Tour bookings No ownership model, traditional Web2

Various Travel NFTs Blockchain integration No utility, purely speculative

Our Competitive Advantages:

First-Mover Advantage: Only platform combining all elements at scale

Real Utility: NFTs generate actual passive income, not speculative value
Government Partnerships: Direct relationships with tourism ministries
Educational Value: Serious cultural content, not just gamification
Deflationary Economics: Token burns create sustainable value appreciation
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Part IX: Financial Projections & Growth Model

Conservative 3-Year Projections

Year 1 (2026):



100,000 active users

2 million landmark visits
$2M platform revenue
20 Landmark NFTs sold

Year 2 (2027):

500,000 active users

15 million landmark visits
$15M platform revenue
50 total Landmark NFTs

Year 3 (2028):

2,000,000 active users

100 million landmark visits

$100M platform revenue

All 100 Landmark NFTs sold

Estimated Platform Valuation: $1 Billion

Revenue Streams

NFT Primary Sales: One-time high-value transactions

Transaction Fees: Small percentage on all QUEST transfers

Business Partnerships: Sponsored quests and location-based advertising
Premium Features: Advanced Al guide features, exclusive content
Educational Licensing: B2B sales to schools and institutions
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Part X: Roadmap to Global Adoption

Phase 1: Foundation (Q4 2025 - Q1 2026)

74 QUEST token presale completion

{4 Genesis NFT collection launch (20 landmarks)

{74 Mobile app beta release

@ Malta launch event and first government partnership

Phase 2: Expansion (Q2 2026 - Q4 2026)

e 50,000+ global quest locations active
e Al assistant supporting 25+ languages
e Fiat on-ramps for mainstream adoption



e Secondary NFT marketplace launch
e First major tourism ministry partnerships

Phase 3: Maturation (2027)

100 Landmark NFTs fully distributed

DAO governance implementation

Educational institution partnerships at scale

Advanced Al features (AR integration, predictive routing)
Global brand recognition and mainstream adoption

Phase 4: Evolution (2028+)

Expansion beyond landmarks to experiences and events
Integration with metaverse platforms

Global cultural heritage preservation fund
Next-generation NFT utility features

Part XI: Risk Analysis & Mitigation

Technical Risks

e Blockchain Scalability: Mitigated by Polygon Layer 2 solution
e Smart Contract Vulnerabilities: Professional audits and bug bounty programs
e Mobile App Security: Enterprise-grade encryption and security protocols

Market Risks

e Crypto Market Volatility: Utility-focused tokenomics reduce speculation dependency
e Regulatory Changes: Compliance-first approach with legal review in all markets
e Competition: First-mover advantage and high barriers to entry

Operational Risks

e Government Relations: Early engagement and mutual benefit emphasis
e Cultural Sensitivity: Global advisory board and content review processes
e Scalability Challenges: Modular architecture designed for exponential growth




Part Xll: The Broader Impact - Cultural Preservation in the
Digital Age

"Guardian of World Heritage"

Ulys Quest transcends commercial success to serve a higher purpose: preserving and
democratizing access to global cultural heritage. In an age where:

Physical tourism can damage fragile sites
Cultural knowledge risks being lost to time
Global inequality limits travel access
Climate change threatens heritage sites

Our platform provides:

Digital Preservation: Permanent, blockchain-secured records of cultural sites
Equitable Access: Global participation regardless of physical or economic barriers
Educational Democratization: World-class cultural education available to all
Sustainable Tourism: Revenue generation without physical site degradation

The Charitable Component: Purpose-Driven Engagement
Users can donate QUEST tokens directly to verified charitable organizations focused on:

Heritage site conservation

Local community development around landmarks
Cultural education programs

Sustainable tourism initiatives

Tagline: "Travel, Earn, Learn, Give — All in One Quest"

Conclusion: The Future of Cultural Experience

Ulys Quest is not just a Web3 application—it's a new paradigm for how humanity interacts with
its cultural heritage. By combining:

Economic Incentives (earn while you explore)
Educational Value (learn from Al-powered cultural guides)
Digital Ownership (own fractions of iconic landmarks)
Social Good (preserve heritage, support communities)
Technological Innovation (blockchain, Al, mobile gaming)



We create the world's first comprehensive Visit-to-Earn ecosystem.

The Investment Opportunity: Ground-floor access to the platform that will redefine travel,
education, and cultural preservation for the next generation.

The Cultural Mission: Ensuring that humanity's greatest treasures are preserved, accessible,
and generating value for communities worldwide.

The Web3 Vision: Proving that blockchain technology can create real utility, sustainable
economics, and positive global impact.

Join us in building the future of travel. Own a piece of history. Preserve culture for future
generations.

Get Started

Travelers: Download the app and start earning QUEST
Investors: Participate in the QUEST presale

Governments: Partner with us to control your cultural digital twins
Businesses: Integrate location-based marketing with our API
Educators: Access our cultural content for your curriculum

The quest for the future starts now.

Disclaimer: This whitepaper is for informational purposes only and does not constitute
investment advice. Cryptocurrency investments carry significant risks. Please conduct your own
research and consult with financial professionals before making investment decisions.

© 2025 Ulys Quest. All rights reserved.

Contact Information:

Website: https://www.ulys.site

Email: mailto:quest@ulysquest.com
Telegram: https://t.me/+o_B6gnbYyb4yMZ
Twitter: https://x.com/ulysquest

Discord: https://discord.ga/rQbRXEVUu4

Technical Documentation:


https://www.ulys.site
mailto:quest@ulysquest.com
https://t.me/+o_B6gnbYyb4yMjZ
https://x.com/ulysquest
https://discord.gg/rQbRXEVUu4

e Smart Contracts: Verified on Polygonscan
e API Documentation: On demand
e Security Audits: Available upon request
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